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https://www.statista.com/statistics/1245473/us-share-active-users-social-apps/
https://www.hootsuite.com/resources/digital-trends-q4-update
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"“ benandjerrys &

View profile

We're Celebrating
Five Years of

MILK WITH DIGNITY®

Ben & Jerrys is proud to be the first dairy
company in the world to adopt this

gromdbreaking farmworker-led program,

Here's how Milk with Dignity has halped
improve the lives of workers on
Caring Dairy farms in

Vermont and New York

= =) =)

A

View more on Instagram

Qb A
2,087 likes

benandjerrys

Here's to five years! 8 Swipe through to leam

how Milk with Dignity has changed the lives of
farmworkers on Caring Dairy farms.

“ benandjerrys @

View profile
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- POLICE UNIONS

are spending tens of millions
of dollars on political
campaigns, including races
for local prosecutors.

‘Here's why that'sa problem.

View more on Instagram

Qg [
9.112 likes

benandjerrys

Did you know that police unions are donating
millions of dollars to political campaigns, including
races for local prosecutors, to block reforms and
evade accountability?

We think it's time to ban pelice unions from
donating to prosecutor campaigns.

Read more and take action at the link in our bio
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Music in Feed

creators @ + Follow

) creators @ Introducing the ability to
add music to photos in Instagram
Feed, providing creators with more
tools to bring their content to life and
express themselves! §3 Musicis a
huge part of expression on Instagram,
and we're excited to provide the
ability to add music to Feed photo
posts like you can with Reels and
Stories. §]No matter which format
works best to tell your story, you can
now add a soundtrack to your favorite
photo moments to bring them to life!
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https://www.forbes.com/sites/forbescoachescouncil/2022/11/15/2023-digital-marketing-trends-to-take-advantage-of-now/
https://blog.hubspot.com/marketing/hubspot-blog-marketing-industry-trends-report
https://www.mediatoolkit.com/blog/social-media-trends/
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“The best marketing
doesn't feel like marketing.”




